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FOOD STORE ASSESSMENT FORM 
RUDD CENTER “ACCESS TO HEALTHY FOOD” PROJECT 

FOOD OUTLET COVER PAGE 

         

Rater ID:      |             Store ID:     -     -    |    |    |                      

 
         STORE NAME: ____________________________            DATE: __ __/ __ __ / 2010 

IS NAME DIFFERENT?___________________   DAY OF THE WEEK: __________ 

ENTERED BY: _________________    START TIME __ __:__ __  AM/PM        

CHECKED BY: _________________   END TIME      __ __:__ __  AM/PM 

Type of store 
 

� Convenience store  
� Food mart/gas station     

� Grocery store  

� Supermarket 

Vendor survey 
 

�    Store to be interviewed           
    Interview schedule (date/time) ____________________________ 

        Name/Phone #________________________________________ 

Store features 
    Number of cash registers 

    Number of aisles 

    WIC Authorization 

    Food Stamp Authorization 

 � 1            � 2    � 3     � 4-9    � 10+ 
 
___________________ 
 
� Authorized       � Not authorized      � Pending    � Used to be WIC 
 
� Authorized       � Not authorized      � Pending 

Observation status 
 
� Completed     
� Denial 
� Out of business         
� Store not found        
� Other___________________ 

 

� Freezer(s) available 
 

How is produce stored? (check all that apply):  
 
 

� Does not sell produce 
 

� Cooler/refrigerated bins    
 

� Cases/bins (room temp)   
 

� Directly on the floor  
 

� At the cash register/point of purchase  
 

� Case with water spray  
 

� Other_______________________ 
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Food Store Assessment Form 
Measure 1: MILK 

  
**STORE DOES NOT SELL MILK     |                                             

 Not 
Available Price/0.5 gallon Price/gallon No price 

label   Comments 

1. Skim milk (fat free 0%) 
 

Least expensive brand (store 
brand in supermarkets) 
 
Brand___________________ 
 

 
� 
 

 
 
 
  $       .      |        
 

  
 
   
  $       .      |        � 

 
 
______________ 

2. Low fat milk (1%) 
 

Least expensive brand (store 
brand in supermarkets) 
 
Brand___________________ 
 

 
� 

 
 
  
 
  $       .      |        

  
 
    
 
  $       .      |        

 
� 

 
 
______________ 

3. Reduced fat milk (2%) 
 

Least expensive brand (store 
brand in supermarkets) 
 
Brand___________________ 
 

 
 
� 

 
 
   
 
  $       .      |        

  
 
 
 
  $       .      |        

 
� 

 
 
______________ 

4. Whole milk  
 

Least expensive brand (store 
brand in supermarkets) 
 
Brand___________________ 
 

 
� 

 
 
 
 
  $       .      |        

  
 
 
   
  $       .      |        

 
� 

 
 
______________ 

 
 

5. Soy milk (unflavored) 
 
 
Brand: 8TH Continent 
NO ‘LITE’. 
 
Other least expensive brand 
 

 
 
 
� 
 
 
� 

   Half-gallon 
 
 
  $       .      |        
 
 
  $       .      |        

Size (oz) if not 
standard 

 
                 |    |       
 
 
                 |        

 
 
 
� 
 
 
� 

 
 
 

______________ 
 
______________ 

 
Number of half-gallons of whole milk – all brands (skip if supermarket):                            |    |   
Number of gallons of whole milk – all brands (skip if supermarket):                                  |    |   
 
Number of half-gallons of 2%, 1% and skim milk – all brands (skip if supermarket):         |    |   
Number of gallons of 2%, 1% and skim milk – all brands (skip if supermarket):            |    |   
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                                                          Food Store Assessment Form 

Measure 2: PROTEIN  

A. CHEESE 

**STORE DOES NOT SELL CHEESE     | 
If Cheddar is not available, use the cheapest American, Mozzarella, Monterrey Jack, Colby or Swiss and note in 
Other. Remember about restrictions. In case 16oz is not available, use the closest size available and note it 
 
 

Item Not 
Available Price/lb Oz/package 

If not standard 
No price 

label 
  Comments 

1. Reduced fat cheddar 
   Unflavored in block 

 Least expensive brand, 16oz 
� 

 
 

 $       .      |        

  
 

     |     |   
 

� 

 
___________ 

2. Regular cheddar 
   Unflavored in block 

Least expensive brand, 16oz 
� 

 
 

 $       .      |        

 
  

      |     |   
 

� 

 
___________ 

3. American Slices  
  from deli, 1lb    � 

 
  $       .      |        

   
            |     |   � 

 
___________ 

 
B. EGGS 

**STORE DOES NOT SELL EGGS      | 

Item Not 
Available Price/dozen No price label   Comments 

Eggs, dozen 
  Large white, least expensive 

  Large brown, least expensive 
      

 
� 
 
� 

 
 
   $       .      |        
 
   $       .      |       
 

� 
 
� 

 
______________ 
 
______________ 

 
                                                                                      C. TOFU  

**STORE DOES NOT SELL TOFU     |   
                                                                                      

Item Not 
Available Price/package Oz/package 

If not standard 
No price 

label 
  Comments 

Tofu  
  
Nasoya All Lite and Regular 
Varieties, 14-16oz        
  
Other calcium-set tofu_________ 
Any other tofu________________ 

 
 
� 
 

 
� 
 

� 
 

 

 
 
 
$       .      |        
 
 
$       .      |        
 
$       .      |        
 
 

  
 

 
      |     |   

 
      

               |     |   
 
      |     |   
 
 

 
 

� 
 

 
� 
 
� 
 
 

 
___________ 
 
___________ 
 

___________ 
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                                                          Food Store Assessment Form 

Measure 3: 100% JUICE  

 

**STORE DOES NOT SELL JUICE      | 

Reminder: Assess 2nd item in Italics if 1st item is not available 

 

Item Not Available Price/package No price label    Comments 

1. 100% Orange Juice 
 
Half gallon plastic bottle,  
no cartons, 64oz only 
     Least expensive brand 
 
1 gallon plastic bottle, 128oz only 
     Least expensive brand 
 

 
 
� 
 
 
 
 
� 
 

 
   
   $       .      |        
    
 
 
 
   $       .      |        

 
� 
 
 
 
 
� 
 

 
 
______________ 
 
 
______________ 

2. 100% juice or 100% juice 
blends  

 
 Any flavor, plastic bottle 

Nestle Juicy Juice, 64oz 
 

  Any 100% juice, plastic bottle 64oz 
    Least expensive brand 

 
 
 
� 
 
 
� 
 

 
 
 
 
   $       .      |        
    
 
   $       .      |        

 
 
� 
 
 
� 

 
 
 
______________ 
 
______________ 
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Food Store Assessment Form 
Measure 4: FRESH FRUIT 

 
**STORE DOES NOT SELL FRUIT     |  

Produce Item 
 Not 

Available Price  
# 

Unit 
pc     lb 

Quality 
A  A - B  B- C 

No 
price 
label 

Organic 

1. Apples O Red 
delicious 
O ________ 

 
 � 

 
$       .      |        

  
pc    lb  

A   A-  B   B-  C �   � 

2. Bananas   
 � 

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

3. Cantaloupe   
 � 

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

4. Grapes O Red 
seedless 
O ________ 

   
 � 
    

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

5. Lemons     
 � 
    

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

6. Oranges O Navel 
O ________ 

   
 � 
    

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

7. Peaches     
 � 
   

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

8. Pineapple     
 � 
  

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

9. Strawberries     
 � 

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

10. Watermelon O Seedless 
O ________ 

   
 � 
  

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

 

 

Count varieties of ALL fresh, whole or cut fruit (skip if supermarket)*:      |    |   

*Count 2 kinds of 1 fruit as 1 variety (e.g. Navel and Valencia oranges count as 1 variety of fruit) 

 
Quality Scale:   
                 A:  Excellent (outstanding quality, perfectly ripe-no molded, wrinkled/shriveled, bruised, wilted) 
                 A-: Very good  (very good quality, ripe–few molded, wrinkled/shriveled, bruised, wilted) 
                 B:  Good (good quality – several/less than a quarter molded, wrinkled/shriveled, bruised, or wilted) 

                       B-: Fair  (a quarter to a third molded, wrinkled/shriveled, bruised, or wilted) 
                 C:  Poor (majority molded, wrinkled/shriveled, bruised, or wilted) 
 
Comments: 
 

 



 
                  Food Store Assessment Form 

Measure 5: FRESH VEGETABLES 

             

**STORE DOES NOT SELL FRESH VEGETABLES       | 

Produce Item 
 Not 

Available Price  
#

Unit 
pc     lb 

Quality 
A  B  C 

No 
price 
label 

   Organic 

1. Broccoli O Bunch 
O _______ 

 
 � 

 
$       .      |        

  
pc    lb  

A   A-  B   B-  C �   � 

2. Green 
Cabbage 

O Head 
O _______ 

 
 � 

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

3. Whole 
Carrots 

O 1 lb bag 
 

 
 � 

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

4. Baby 
Carrots 

O 1 lb bag 
 

   
 � 
    

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

5. Celery     
 � 
    

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

6. Cucumber O Regular 
O _______ 

   
 � 
    

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

7. Lettuce O Iceberg 
O _______ 

   
 � 
   

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

8. Yellow 
Onions 

O Loose 
O 
________ 

   
 � 
  

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

9. Peppers O Green bell 
O _______ 

   
 � 

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

10. Tomatoes O Loose 
O _______ 

   
 � 
  

 
$       .      |        

  
pc    lb A   A-  B   B-  C �   � 

 
Count varieties of ALL fresh whole or cut vegetables, except white potatoes (skip if supermarket):      |    |  

 
 
 

Quality Scale:   
                 A:  Excellent (outstanding quality, perfectly ripe-no molded, wrinkled/shriveled, bruised, wilted) 
                 A-: Very good  (very good quality, ripe–few molded, wrinkled/shriveled, bruised, wilted) 
                 B:  Good (good quality – several/less than a quarter molded, wrinkled/shriveled, bruised, or wilted) 

                       B-: Fair  (a quarter to a third molded, wrinkled/shriveled, bruised, or wilted) 
                 C:  Poor (majority molded, wrinkled/shriveled, bruised, or wilted) 

 Comments:
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                                                         Food Store Assessment Form 
                                              Measure 6: FROZEN VEGETABLES & FRUIT 
 
Reminder: Assess fruits/vegetables without added sugars, fats, creams or oils (i.e. plain) 
 

A. FROZEN VEGETABLES  

**STORE DOES NOT SELL FROZEN VEGETABLES     |  

Item Not 
Available Price/package 

Oz/package 
If not 

standard 
No price 

label 
     Comments 

1. Broccoli  
Least expensive brand, 
plain, 16oz 

� 

 
 
$       .      |        

  
 
            |     |   � 

 

______________ 

2. Green beans  
 
Least expensive brand, 
plain, 16oz 

� 

 
 
$       .      |        

  
 

       |     |   
               

� 

 

______________ 

3. Sweet corn  
 
Least expensive brand, 
not on the cob, 16oz  

� 

 
 
 $       .      |        

  
  

       |     |    
               

� 

 
______________ 

 

 

Count varieties of ALL frozen vegetables, except white potatoes (skip if supermarket):      |    |     
 
 

B. FROZEN FRUITS 
**STORE DOES NOT SELL FROZEN FRUITS     |  

Item Not 
Available Price/package Oz/package 

if not  standard 
No price 

label 
     Organic 

1. Blueberries  
Least expensive brand, 
plain, 16oz  

 
� 
 
 

 
 
$       .      |        
 
 

  
 

      |     |   
 
  

 
� 
 
 

 
� 
 
 

2.  Peaches  

Least expensive brand, 
plain, 16oz 

� 
 

 
$       .      |        
 
 

  
      |     |   

 
 

� 
 

� 
 

3. Strawberries  

Least expensive brand, 
plain, 16oz 

 
� 

 

 
 
$       .      |        
 
 

  
  

      |     |   
 
 

 
� 

 

 
� 

 

 

 
Count varieties of ALL frozen fruit without added sugars (skip if supermarket):      |    |  
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                                                             Food Store Assessment Form 
                                               Measure 7: CANNED VEGETABLES & FRUIT 
 
Reminder: Assess fruits/vegetables in metal cans without added sugars, fats or oils.  
If the standard size is not available, attempt to use the closest size to 15oz, ideally within 14-16oz.  

A. CANNED VEGETABLES 

**STORE DOES NOT SELL CANNED VEGETABLES     |  

Item Not 
Available Price/can 

Oz/can  
If not 

standard 

No price 
label 

     Comments 

1. Sweet corn  
 
Del Monte, 15oz can 
Other least expensive 
brand, 15oz can 

 
� 
 
� 

 
 
$       .      |        
 
$       .      |        

  
 

       |     |   
 
            |     |   

 
� 
 
� 

 
______________ 
 
______________ 

 2. Green beans 
 
Del Monte, 15oz can 
Other least expensive 
brand, 15oz can 

 
� 
 
� 

 
 
$       .      |        
 
$       .      |        

  
 

       |     |   
 
            |     |   

 
� 
 
� 

 
______________ 
 
______________ 

3.  Peas 
Del Monte, 15oz can 
Other least expensive 
brand, 15oz can 

 
� 
 
� 

 
$       .      |        
 
$       .      |        

   
       |     |   

 
            |     |    

� 
 
� 

 
______________ 
 
______________ 

 

 
Count varieties of ALL canned plain vegetables except white potatoes (skip if supermarket):      |    |     
 

 

B. CANNED FRUITS 

**STORE DOES NOT SELL CANNED FRUIT     | 

Item Not 
Available Price/can 

Oz/can 
If not 

standard 

No price 
label 

     Comments 

1. Peaches (in water or 
100% juice, no syrup) 
 
Del Monte, 15oz can 
Other least expensive 
brand, 15oz can 

 
 
� 
 
� 

 
 
$       .      |        
 
$       .      |        

  
 

       |     |   
 
            |     |    

 
� 
 
� 

 
______________ 
 
_______________ 

2.  Pineapple (in water 
or 100% juice, no syrup) 
 
Dole, 15oz can 
Other least expensive 
brand, 15oz can 

 
 
� 
 
� 

 
 
 
$       .      |        
 
$       .      |        

  
 
 

       |     |   
 
            |     |    

 
 
� 
 
� 

 
 
______________ 
 
______________ 

 

Count varieties of ALL canned fruit without added sugars (skip if supermarket):      |    |  
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                                                            Food Store Assessment Form 
                                                           Measure 8: PROTEIN 
 

A. CANNED FISH 

**STORE DOES NOT SELL CANNED FISH     |  

Item Not 
Available Price/can 

Size (oz) 
if not 

standard 
No price 

label 
     Comments 
 

1. Chunky Light Tuna in Water 

Least expensive brand, 5oz 
 
� 

 
 
   $       .      |        
        

   
 
         |    |  

 

 
� 

 
 
______________ 

2. Salmon in Water  

Least expensive brand, 6-7.5oz  
 
Other least expensive brand, 
>7.5oz 

 
� 
 
� 

 
 
   $       .      |        
 
   $       .      |        

 
         |    |  

 
         |    |  

 
� 
 
� 

 
______________ 
 
______________ 

3.  Sardines in Water 
 
  Least expensive brand, 3.75oz  

  
  � 

 
 
   $       .      |           
    

       
         |    |  � 

 
______________ 

 
B. PEANUT BUTTER 

**STORE DOES NOT SELL PEANUT BUTTER     |  
If 16.3oz is not available, try to use size 16.3-18oz. if no 16.3-18oz, assess the closest available size. 

Item Not 
Available Price/jar Size (oz) 

 
No price 

label 
     Comments 

1. Unflavored smooth 

Least expensive brand 16.3-18oz � 

 
   
   $       .      |           
    

 
  
         |    |  
 

� 

 
______________ 

2.  Unflavored chunky 
 

Least expensive brand 16.3-18oz � 

 
 
  $       .      |           
 

 
 
         |    |   
 

 
 
� 
 

 
______________ 
 

 

C. DRY BEANS AND LENTILS 

 
**STORE DOES NOT SELL DRY BEANS AND LENTILS     |      

Item Not Available Price No price 
label 

     Comments 

1. Dry beans 
    
Least expensive type and brand, 
1lb bag  

 
� 

 
 
          $       .      |              

 
� 

 
 
_____________ 
 

2. Dry lentils/peas 
  
Least expensive type and brand, 
1lb bag 

 
� 

 
             
          $       .      |        

 
� 

 
 
_____________ 
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                Food Store Assessment Form 
                       Measure 9: BREAD 

 
**STORE DOES NOT SELL BREAD     |               

Definition of Whole Wheat Bread – whole wheat is listed first on the ingredients list (primary ingredient by weight 
Beware of packaging saying “wheat bread” – this is not whole wheat bread) 
 
 

Item Not 
Available Price/package Size (oz) 

If not standard
No price 

label 
 Comments 

1.  Whole grain / 100% whole 
wheat bread  
 
Least expensive brand, 16oz 
Brand____________________ 
 
Least expensive type and 
brand, 24 oz 
Brand____________________ 
 

 
� 
 
 
� 

 
 
    
 
   $       .      |        
  
 
   $       .      |        

  
     
 
           |    |   
 
 
           |    |    

 
� 
 
 
� 

 
 
 
______________ 
 
______________ 

2.  White Bread 
  Wonder family size, 20oz 

  Least expensive brand, 20oz 

 
 
� 
 
� 
 

 
 
   $       .      |        
 
   $       .      |        
    

 
 
           |    |   
 
           |    |   

 
 
� 
 
� 
 

 
 
______________ 
 
______________ 

                  

Count varieties of ALL whole wheat* and whole grain breads (skip if supermarket):      |    |   

Count varieties of ALL 1 lb whole wheat* and whole grain breads (skip if supermarket):      |    |   
 

                                                                                    B. TORTILLAS 

**STORE DOES NOT SELL TORTILLAS     | 
 

Item Not 
Available Price/package Size (oz) 

If not standard
No price 

label 
 Comments 

1.  Whole wheat tortillas  
 
 Least expensive brand,  
1lb package 
Brand_________________ 

 
� 

 
 
   $       .      |        

  
 
            |    |    � 

 
______________ 

2. White corn tortillas  
 
Least expensive brand,  
1lb package 
Brand_________________ 

 
� 

 
 
 
   $       .           |   
 

  
 
 
            |    |   

 
� 

 
 
______________ 

3.  White flour tortillas 
 
Least expensive brand, 1lb 
package 

 
� 

 
 
   $       .      |           
 

  
 
            |    |        
 

 
� 

 
______________ 

 

Varieties of ALL whole wheat and white corn tortillas* (skip if supermarket):      |    |   
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Food Store Assessment Form               

Measure 10: GRAINS 
 

A. RICE 

**STORE DOES NOT SELL RICE      | 

Item Not 
Available Price/package Size (oz) 

If not standard
No price 

label 
 Comments 

1.  Brown rice unflavored 
 

 Uncle Ben’s, 1lb bag 
 

 Least expensive brand, 
1lb bag 
Brand:________________ 

 
 

� 
 
 

� 
 

 
 
   $       .      |        
 

   $       .      |        

  
      
            |    |   
 

            |    |    

 
� 

 
 

� 

 
 
______________ 
 
______________ 

2.  White rice unflavored 
 

 Uncle Ben’s, 1lb bag 
 

Least expensive brand, 
1lb bag 

� 
 
� 

 
 

   $       .      |        
 
   $       .      |        

  
            |    |   
 
             |    |   

� 
 
� 

 

______________ 
 
______________ 

 

Count varieties of ALL brown rice (skip if supermarket):      |    |   
 

B. CEREAL 
**STORE DOES NOT SELL CEREAL      | 
Other Available Whole Grain Cereals (check box if available in any size, SKIP IN SUPERMARKET):   
 
       Post Honey Bunches of Oats �  General Mills Honey Nut Cheerios �    Kellogg’s Raisin Bran �  
       Kashi Go Lean Crunch �                  Post Raisin Bran �                                            Quaker Life �  
 
 

Item Not 
Available Price/package Size (oz) 

If not standard
No price 

label 
 Comments 

1.  Whole grain cereal 
Cheerios, 18oz 
Frosted Mini Wheats, 18oz 
 Other, 14-18oz_________ 
 

 Other, any size_________ 

 
 
 

� 
 

� 
 

� 
 

� 

 
   $       .      |        
 

   $       .      |        
 

   $       .      |        
   

   $       .      |        

  
           |    |   
  

           |    |   
        

           |    |   
 

           |    |   

 
� 
 

� 
 

� 
 

� 

 
 

 
______________ 
 
______________ 
______________ 

2. Non-whole grain 
cereal 
   Rice Krispies, 18oz 
   Corn Flakes, 18oz 
    Special K, 18oz 

   Other ________________ 

 

� 

� 

� 

� 

 

   $       .      |        

   $       .      |        

   $       .      |        

   $       .      |        

  
           |    |   

           |    |    

           |    |   

           |    |  

 

� 

� 

� 

� 

 
 
______________ 
 
______________ 
 
______________ 
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                Food Store Assessment Form 
                    Measure 11: BABY FOOD 

 

**STORE DOES NOT SELL BABY FOOD        Note: May see Gerber formula listed as Nestle Formula 
Item Not 

Available Price/package Size (oz) 
If not standard

No price 
label 

 Comments 

1.  Infant formula 
powder 
 

Gerber Good Start Gentle 
Plus, 12oz 
 
Gerber Good Start Soy Plus, 
12oz 
 
Gerber Good Start 2 Soy 
Plus 2, 12oz 

 
 
� 
 
 
 
� 
 
 
� 

 
 
 
 
   $      |      .      |     |    
  
 
   $      |      .      |     |    
 
 
   $      |      .      |     |    

  
 
 
    
           |    | 
   
 
           |    |   
 
 
           |    |   
 

 
 
� 
 
 
 
� 
 
 
� 

 
 
______________ 
 
 
______________ 
 
______________ 

2.  Infant formula 
concentrate (liquid) 
 

Gerber Good Start Gentle 
Plus (formerly Good Start 
Supreme DHA & ARA), 13oz 
 
Gerber Good Start Soy Plus, 
13oz 

 
� 
 

 
� 

 
 
 
   

   $       .      |        
 

 
   $       .      |       

  
 
 
 
           |    | 
   

 
           |    |   

 
� 
 
 
� 

 
______________ 
 
______________ 

3.  Plain infant cereal  
 
  Beech-Nut 8oz 

  Gerber 8oz 

 
� 
 
� 

 
 
 
   $       .      |        
 
   $       .      |        

  
 
 
           |    | 
   
           |    |   
 

 
� 
 
� 

 
 
______________ 
 
______________ 

4.  Baby food meat  
 

(Stage 1: Beef & Beef Broth/Chicken & Chicken Broth/ Turkey &Turkey Broth) 
 

 
  Beach-Nut,  2.5oz  
 
  Gerber, 2.5 oz, similar  
   flavors 
   

� 
 
 

� 

 
   
   $       .      |        
    
   $       .      |        

  
    
           |    | 
       
           |    |  

� 
 
 
 

� 

 
 
______________ 
 
______________ 
 

5.  Baby food fruit/ 
vegetables (plain) 
 

(Stage 2:  Butternut Squash, Tender Golden Sweet Potatoes, Tender Sweet Carrots, 
Tender Sweet Peas, Tender Young Green Bean, Applesauce, Chiquita Bananas, Pears) 
 

 

 Beach-Nut, 4oz  
 
Gerber, 4oz, similar flavors 

 

� 
 
� 
 

 
   $       .      |        
 
   $       .      |        

 
           |    | 
   
           |    |   

 

� 
 
� 
 

 
______________ 
 

______________ 
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